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—I MESSAGE FROM HEAD I

| am happy to announce that SJIMSOM, IIT Bombay has
conducted the Summer Placement Process for the Batch of
2020-22 by engaging with various national and multi-
national organizations of repute, despite the grim market
conditions posed due to the COVID-19 pandemic. At the
outset, | express my gratitude to our esteemed recruiters -

. . . . C - Prof. S N Rao
for their continued faith in the institute. The institute Head
improved its stature by ensuring the placements in diverse
roles and domains. The placement process witnessed a healthy mix of new
recruiters and old ones alike, with the top 30% of students securing an average
stipend of X 2.96 lacs. The placement statistics added to the brand of the college
as a top-class management school in the country. The statistics serve as a
testament to the rich pedagogy and student calibre at SIMSOM. | also express my
sincere thanks to our alumni and staff who have extended their support for
ensuring a smooth placement process. We look forward to building new relations
with the corporate sector and further strengthening the current ones.

MESSAGE FROM PLACEMENT DESK I—

It gives me immense pleasure to announce that SJIMSOM
has conducted Summer Placement Process in the online
mode for Batch of 2020-22, even amidst challenges caused
by the COVID-19 pandemic. The institute reinforced its
| position as a leading B-school in the country, with students
securing an average stipend of more than X 2 lacs and the
highest stipend of X 3.2 lacs. The batch proved its mettle
with the top 50% of students securing an average stipend in excess of X 2.6 lacs.
The institute saw 16 new recruiters from multiple sectors, offering lucrative roles
across domains. These statistics remain consistent with the pristine quality of
students as well as pedagogy at SIMSOM. |, on behalf of the entire SIMSOM, IIT
Bombay, would like to extend a warm gratitude to all the recruiters for reaffirming
their faith in our institute. We at SJIMSOM are committed to building mutually
rewarding relationships with our recruiters and making the process a more fruitful
and conducive experience for the corporates.

I
Prof. Ashish Pandey

Faculty Placement Coordinator

Shailesh J. Mehta School of Management, IIT Bombay Page 2



Batch Profile 2020-22
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Batch Size Work Ex. Candidates Average Work Ex.
111 87% 23 months

SIMSOM continued to be among the top B-schools, being the preferred institute of the
country's best talent pool. The 2020-22 batch consists of students with excellent academic
backgrounds hailing from institutes of national repute such as IITs & NITs, among others. The
batch has a healthy mix of freshers and experienced candidates, with more than 40% having
worked in Fortune 100 India companies. The class of 2022 has students having varied interests
with significant state, national, and international level achievements in academia, sports, NCC,
and music. More than 60% of the students have secured certifications in Cll SCMPro, Data
Science, Lean Six Sigma Green Belt, and others.
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Placement Statistics

SJIMSOM conducted Summer Placement Process for its 26th MBA
batch. The summer placement drive of the batch of 2020-22 saw a e Highest Stipend
participation of 41 recruiters, providing roles across domains. E INR 3.20 Lacs

Marquee recruiters such as Asian Paints, Colgate-Palmolive,

Flipkart, Goldman Sachs, Google, JPMC, Mondeléz, Nestlé, Procter %
& Gamble, PwC US Adv. showed faith in institute's talent pool by INR 2.06 Lacs

offering roles, inter alia, in Investment Banking, Management
Consulting, Operations Management, Product Management, Sales m
& Marketing, and Supply Chain Management. SJIMSOM welcomed INR 2.00 Lacs

16 first time recruiters such as ITC, L'Oréal, Signify, Sony Pictures,
Tata Consumer Products Ltd., offering niche roles in Operations, IT, Mz Flamriiime

Sales & Marketing, among others. The placements reinforced the _@ 16
institute's position as one of the leading B-Schools in the country.
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Sector-wise Highlights SJMSOM
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The Institute continued to host reputed legacy recruiters from the BESI
BFSI sector, with Credable, Fidelity Investments, Goldman Sachs,
ICICI Bank, IDFC First Bank, Indus Valley Partners, JP Morgan
Chase, and Yes Bank offering coveted roles in functions like
Analytics, Asset Management, Internal Audit, Investment Banking,
Retail & Corporate Banking, and Transaction Banking.
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. The Consulting & IT domain saw esteemed recruiters such as
Consulting & IT Capgemini, GEP, Google, PwC US Adv.,, Synergy Consulting,
...... : Wipro, gracing the campus, along with first-time recruiters
E Al Juspay and Salesforce, with students being offered roles for
“ ®R|I multiple profiles such as Data Analytics, Digital Operations,

Management Consulting, Operations Consulting, Product
Management, and Technology Consulting. /
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SJIMSOM maintained its position as a trusted partner for the

leaders in these sectors as prominent recruiters such as Asian FMCG/ FMCD
Paints, Britannia, Colgate-Palmolive, Kimberly Clark, Marico,

Mondeléz, Nestlé, and Procter & Gamble offered a diverse set of —

roles across domains. First-time recruiters such as Amway, T

FieldFresh Foods, ITC, JK Spices, L'Oréal, Signify, and Tata
Consumer Products Ltd. recruited for IT, Operations Management,
Sales & Marketing, and Supply Chain Management roles /
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Prominent organizations such as eBay, Flipkart, Johnson &\

Healthcare, Johnson, and OYO Rooms continued their association with |
Ecommerce SJIMSOM by offering roles in Data Analytics, Operations :
& others Management, Supply Chain Management. New recruiters such 1
as Gemini Corporation, Medtronic, Sony Pictures Networks :

AT India, Sun Pharma from sectors like Healthcare, Hospitality, :
HMAHE Media, Pharmaceutical, among others, recruited in healthy !
el numbers for roles in Operations Management, Supply Chain :
Management, Sales & Marketing, and Strategy. B

Placement Office,
CONTACT US Shailesh J. Mehta School of Management Email: placement@sjmsom.in
IIT Bombay, Powai — 400 076 Website: www.som.iitb.ac.in



